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	Analytics and BI Leader

· Qualified leader with more than 15 years of experience, skilled at statistical analysis, machine learning, reporting and visualization to deliver high-performance, repeatable data science and business intelligence solutions that impacts the bottom line of various business area including operations, planning, finance and customers experience.
· Experience in team management with Strong strategic and quantitative acumen.
· Hands-on experience: SAS, Python, SQL, Qlik, Power BI, Tableau, Microsoft Office.
· Project management experience
· Experience on Airline operations and commercial for passengers and cargo.
· Language: English, French, Arabic

EDUCATION
· APR 2014 : EXECUTIVE CERTIFICATE IN ADVANCED BUSINESS ANALYTICS
John Molson school of business, Concordia University, Canada
· APR 2012: M.B.A MASTER OF BUSINESS ADMINISTRATION
School of Management, Sherbrooke University, Canada, Canada
· JUL 2002 : MASTER –BUSINESS INTELLIGENCE
Valencienne Institute of Technical Sciences (ISTV), France
· SEP 2001: MASTER ENGINEERING MATHEMATICS
Paris EST Marne la Vallée University, France




EXPERIENCE
MAR 2017-ONGOING, MANAGER PERFORMANCE REPORTING AND ANALYSIS QATAR AIRWAYS, DOHA, QATAR
· Leading the analytics and Business intelligence practice across the Integrated Operations Centre
under flight operations.
· Providing analytical evidence to support business and translates high level business objectives into quantifiable analysis task.
· Monitor and drive forward key systems development and changes to ensure best practice in data, data science, analysis and business intelligence.
· Drive the performance of Integrated Operations Centre and work closely with stockholders from different departments (Corporate planning, maintenance, handling, ground services and Hub airport) to improve the performance of operations.

	· Monitor and analysis On time performance (OTP) for all stations including turn-around times, aircraft, crew and stand/gate Schedules.
· Provide analysis and root causes of irregular operations: Flight cancellations, departure and arrival delays, misconnection of passengers and evaluate the aircraft, crew, and passenger recovery plan from disputations situations.
· Development of models: flights delay Prediction model, Airline recovery model, Dynamic capacity optimization (upgrade/ downgrade aircraft on ops window), Direct operating and disruption costs model
· Create reporting and dashboards with automated BI tools to monitor the performance and predefined KPIs of Operation centre and other stockholders.
· Developing people and processes within the team, delivering continuous enhancements to the business reporting, analysis and data science capabilities.
· Manage a team and their professional development.

TOOLS: SAS, QlikView, Power BI, Python, Advance Excel

SEP 2014-FEB 2017, MANAGER DATA ANALYSIS ETIHAD AIRWAYS, ABUDHABI, UAE
· Leading data science and innovation in Cargo planning commercial.
· Provide insight, interpretation and analysis of the relevant multiple data sources (internally & externally) using efficient analytics techniques to analyze mass data.
· Design and development of new dashboards/reports
· Defining data sources, algorithms and analytics technique to identify industry trends to predict traffic flows and influence route development.
· Looking at technology and innovation in the wider business market that could have applications in the air cargo industry and make recommendations for business benefits and implementation of those technologies.

TOOLS: SAS, QlikView, Advance Excel

	JAN 2013 – AUG 2014, BUSINESS INTELLIGENCE MANAGER
QUEBECOR-VIDEOTRON BUSINESS SERVICES ▪ MONTRÉAL, CANADA (Telecom industry)
· Responsible of business intelligence projects and data science for Sales department
· Lead the Support CRM sales strategy to analysis of customer related information demographic, business and behavioral for the identification of loyalty and retention strategies, cross selling opportunities and other meaningful data feedback to the rest of the functional areas
· Determines appropriate research methodologies, sampling procedures, survey designs, and analysis plans (quantitative and qualitative research)
· Support the annual sales strategy by conducting comparative analyses on KPI (actual vs market) and reporting on divisional performance management (by work-stream)
· Project manager of deploying, counsels and guide best practice with SALESFORCE.COM

TOOLS: EG SAS, SALESORCE.COM, BUSNIESS OBJECT, OFFICE, SQL , Project MS, Web
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MAY 2011 – DEC 2012, BUSINESS STRATEGIES PR ANALYST
QUEBECOR- MEDIAPAGES (VIDÉOTRON) ▪ MONTRÉAL, CANADA (Media digital industry)
· Responsible for digital analytics: analyzing SEM (Search Engine Marketing) / PPC (Pay Per Click) and SEO (Search Engine Optimization) strategies.
· Advanced analytics, market segmentation and analytical insight to the marketing organization.
· Campaign Management and analysis of campaign performance
· Support development of regional annual plans, forecast, selling tools in collaboration with marketing, regional Sales and Sales support teams
· Analyze data and provide recommendations on how to successfully manage the company’s
Loyalty and Retention programs for advertising customers
· Counsels and guide best practice with CRM: Salesforce.com
· Develop BI / analytics strategy
· Manage database team
Tools: SAS, SALESORCE.COM, SAP DW/BI, Google Analytics, WEB, ETL

MAY 2007 –APR 2011, MANAGER CONTACT STRATEGY INSIGHTS / BI
BELL CANADA▪ MONTRÉAL, CANADA (Telecom industry)
	Creating and managing loyalty and retention programs for consumer based: B2B/B2C
	Customer Relationship Management strategies for retention, cross selling, product development
	Measure the impact of Marketing Campaigns and research programmers using a selection of appropriate analytical and statistical methodologies.
	Provide advanced analytics, market segmentation, analytical insight and predictive models
	Lead the Loyalty and Retention functions to build diagnostic, descriptive and predictive loyalty models
	Determine with customer base analytics the possible different Support models based on base segmentation, customer size, value of contract etc. and help determine the operational implications of them
	Campaign Management and analysis of campaign performance
	Planning, sizing, and production of Direct Mail lists and Monthly/Daily Telemarketing lists and Eflyer (Emails).
	Proficient use of SAS with applied usage of macro programming, data extraction, optimization, modeling techniques such as RFM, logistic regression, clustering
	Manage team of analysts
Tools: SAS Entrprise GUIDE, SQL, oracle, Terradata, Microstrategy, EDW, ETL

APR   2004–APR 2007, STATISTICIAN-SAS PROGRAMMER /DATA MANAGEMENT
MDS PHARMA SERVICES ▪ MONTRÉAL, CANADA (Pharma industry)
	Statistical analysis
	Design databases, data entry screens and prepare associated documents for clinical trial data
	Development the Case Report Forms (CRF).
	Load and validate external data for accuracy and consistency with CRF
	Input and ensure accurate data in planning and project tracking tools, communicate project related issues
	Working knowledge of clinical legislation and regulatory guidelines: SOPs, FDA/TTP, ICH, GCP Tools: SAS, SQL, Excel Advanced

JAN 2003 –MAR 2004, RESEARCH ASSISTANT
DEPARTMENT OF COMPUTER/ UQAM AND LICEF RESEARCH CENTER/TELUQ , CANADA
	Research and participated in development the new application
	Realization and experimentation of software for teaching online and learning environments.
	Evaluation the software for teaching online and learning environments using statistics and data analytics
	Media Analytics and Engine research
TOOLS: MATLAB, SPSS, SAS, WEB, PHP, XML, XSLT, C, JAVA

APR 2001 –SEP 2001, STATISTICIAN
IFP (INSTITUT FRANÇAIS DU PÉTROLE), RUEIL-MALMAISON, FRANCE
	Development Analytics system of assistance for the diagnosis of dysfunction during drilling
	Statistical analysis and interpretation of results
	Participation in improvement the methods and algorithm of processing data.
	Simulation of algorithm and implementation with G2 platform (Gensym's software applies real time rule technology for decisions).
TOOLS: SAS, G2

TECHNICAL

· Analytics/Stats : SAS Enterprise Guide/Miner, SPSS, R, Python.
· Reporting/BI: Power Bi, Qlik, SAS, Python, Excel
· Web: HTML, PHP, Dreamweaver, SharePoint, XSLT, Google Analytics, Javascript.
· Office: Excel (EXPERT), Power Point, Word, Visio, Ms Project, SharePoint, Visual Basic
· Database: Oracle, Teradata, Access, MS SQL Server, DB, SAP DW/BI
· CRM: Salesforce.com , SAP CRM

COURSES
· IATA Training, Network, Fleet and Schedule Planning, (Dec 2018)
· SAS Academy for Data Science: Predictive Modeling (May 2020)

PUBLICATION

· Hamadou Saliah-Hassane, Abdallah Kourri and Ileana De La Teja, BUILDING A REPOSITORY FOR ONLINE LABORATORY LEARNING SCENARIOS. 36th ASEE/IEEE Frontiers in Education Conference
